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 To whom it may concern,
Once again greedy Big Corporate America cannot handle the "new kid on the block"... 
So, in an effort to protect his big corporate neighborhood, he will bully the new 
kid to get his way and avoid competition.  
I have heard the absolutely ridiculous commercials in the local radio stations 
(which, by the way, Clear Channel owns 5 of the 8, I believe.)  There is something 
wrong with that in itself! 
I've heard the people complain about the "F" word.  These people new the material 
was uncencored when they got there systems.  (If they didn't, it's there fault for 
not doing the research!)
I've heard the stories of "picking the kids up, them getting in the car, and hearing
the "F" word.  When I heard that, I realized that this was a "witch-hunt".  When 
will people become accountable for what their kids listen to and watch?  Will we 
have to have filters on our radios now, like our cable tv?  When will religion stop 
putting it's nose where it doesn't belong?  This isn't the 14th century!
I urge the FCC to reconsider getting involved in a good free-market idea, that isn't
public.  I pay for my satellite service, and I'm responsible for what's played 
through the reciever.  I can change the channel...   Please protect free market, and
stop NAB from trying to police what I pay to listen to.

Sincerely,

Eddie 
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